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Tobacco

Times and norms have changed. It took both social and environmental changes to decrease
the US adults smoking rate from 42% in 1965 to 18% in 2012.
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One behavior — one villain

U.S. Cigarette Price vs. Consumption
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Obesity

Currently, 45 million American adults are smokers, while 78 million adults and
almost 13 million youngsters are counted as obese.
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Many behaviors — many villains

Eating

Physical activity
Sleep

Stress —
Social determinants of health
Genetics

Environment

THE ENEMY
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It is our environment, economy and lifestyle.
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Communication is not enough

How has advising
people to “take the
stairs . . "worked?
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Individual
Motivation
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Successful campaigns
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Successful campaigns
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Successful campaigns

TODAY IS THEID:
WESETA-

https://www.youtube.com/watch?v=1gCTX2Ef
UUs
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https://www.youtube.com/watch?v=1gCTX2EfUUs
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Successful campaigns

Download the do-groove music and get inspired to move more and eat better at do-groove.com.

Become 3 do fan on tacebook [_§]

https://www.youtube.com/watch?v=Y1lg i6SIlY
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https://www.youtube.com/watch?v=Y1g_i6SlYNs
https://www.youtube.com/watch?v=Y1g_i6SlYNs

Successful campaigns
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Successful campaigns

= NDORTIONS HAVE GROWN
.‘ Sll'HAs TYPE 2 DIABETES, WHICH 2000 GN-UHIES A DAY
| CANLEADTO AMPUTATIONS IS ALL MOST ADULTS SHOULD EAT
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Successful campaigns

First protected bicycle lane in the US:
8th and Sth Avenues (Manhattan)

' PRONOTING PRYSICAL ACTIWNTY

AND HEALTH IN DESIGN
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Successful campaigns

Shape NC: Healthy Starts for Young Children is a six-year, S6 million initiative by Blue Cross and Blue
Shield of North Carolina Foundation and The North Carolina Partnership for Children, Inc.. that increases
the number of children starting Kindergarten at a healthy weight.

B S Shape NC works with child care programs to instill healthy behaviors early on, creating a solid
“ Healthy Starts for Young Children foundation for a hea[thy |ife.
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Successful campaigns
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Rise in percent of children ) 0 Y
being provided with 90 minutes 7 :
or more of physical activity. 5]_ 0 9“’”0 ,
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Number of child care centers made improvement to
outdoor learning environments including adding bike

paths and vegetable gardens.

Staff members at child care centers improved at least
one of their own health behaviors, including eating
more fruits and vegetables and more physical activity.

Over the course of each school year, trends showed
the percent of children who reached a healthy

weight is gradually improving.
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www.smartstart.org/shape-nc
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Successful campaigns

CHALLENGE
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Successful campaigns
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