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A perfect opportunity 
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A perfect opportunity 

Social norms change needed 
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Tobacco 

Times and norms have changed.  It took both social and environmental changes to decrease 
the US adults smoking rate from 42% in 1965 to 18% in 2012. 



One behavior – one villain 
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Obesity 

Currently, 45 million American adults are smokers, while 78 million adults and 
almost 13 million youngsters are counted as obese. 
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Many behaviors – many villains 

Eating 
Physical activity 
Sleep 
Stress 
Social determinants of health 
Genetics 
Environment 

It is our environment, economy and lifestyle. 



Information = Action 

“If people only knew BLANK, they would BLANK” 

Communication is not enough 

if you do not know your priority population 

 
 
 
 
 
 
 
 

How has advising 
people to “take the 
stairs . . .”worked? 
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Communication is not enough 

Behavior change is hard 

30/60/90 
Minutes Exercise 

5 A Day 
Food Pyramid 

Community 
Barriers 

Individual 
Responsibility 

Healthy 
Community 

Healthy 
Lifestyle 

Individual 
Motivation 
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Successful campaigns 

Sample 
marketing 
materials 

Reframing the 
issue of obesity 

Personalising 
the issue 

Rooting 
behaviours 

Inspiring people 
to change 

Desired  
out-take 

This isn’t about how   
my children look; it’s 

about diabetes, 
cancer and heart 

disease 

This isn’t about bad 
parents or very fat 

children – it’s about 
my children 

I know what to do  
to reduce my family’s 

risk 

I know people like 
me are changing 

their lives so I believe 
it’s possible 

Phase 
two 

Phase 
three 

Phase 
four 

Supporting 
people as they 

change 

I can see the 
difference this is 

making 

Phase 
five 

Change4Life is 
coming – we should 

be a part of it 

Pre 
stage 

Phase 
one 

Role of 
marketing 

Mobilising the 
network 
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Successful campaigns 
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Successful campaigns 

https://www.youtube.com/watch?v=1gCTX2Ef
UUs 

https://www.youtube.com/watch?v=1gCTX2EfUUs
https://www.youtube.com/watch?v=1gCTX2EfUUs
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Successful campaigns 

https://www.youtube.com/watch?v=Y1g_i6SlY
Ns 

https://www.youtube.com/watch?v=Y1g_i6SlYNs
https://www.youtube.com/watch?v=Y1g_i6SlYNs
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Successful campaigns 
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Successful campaigns 


